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The Ultimate
Driving Experience.®

MOTIONALLY
CHARGED.

ﬂ BMW i: DRIVING INNOVATION.

When you’re driven to achieve sustainability without compromising design or performance, the result is the
game-changing BMW i8. As the most progressive sports car on the road, it boasts a powerful dynamic design,
while maintaining the efficiency of a compact car. Consistent lightweight construction in the form of our
LifeDrive Architecture utilizes carbon fibre to reduce the overall weight. Its centre-mounted battery streamlines
the i8’s profile and improves its aerodynamics, while the entire torque power is uninterrupted and available
from a standstill. This generates the performance and agility you have come to expect from BMW. The future
of mobility is here and is faster than anyone could have anticipated. To discover more, visit BMW-i.ca

BMW Autohaus BMW Toronto Budds’ BMW Town + Country BMW Policaro BMW

480 Steeles Ave. W., 11 Sunlight Park Road, QEW at Bronte, 8111 Kennedy Road, 410 Mayfield Auto Mall,
Thornhill Toronto Oakville Markham Brampton
905-886-3380 416-623-4269 1866-449-4269 905-477-2212 905-595-1458

©2017 BMW Canada Inc. “BMW”, the BMW logo, BMW model designations and all other BMW related marks, images and symbols are the exclusive properties and/or trademarks of BMW AG, used under licence.
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Publisher Note

The Trends in the Industry, the perception of sustainability
and spherical economy is very vital during these
unprecedented times! Where, Global worth of the Fashion
Industry alone is awhopping... 2.4 Trillion Dollars!

The Fashion Industry employs more than 300 million
people Worldwide. Legendary Fashion Designers,
Entrepreneurs and Businessmen Elie SAAB, Zuhair
Murad, Manish Malhotra... 2 Lebanese and 1 Indian
Fashion Mughals have created collections for the Royals
and Celebrities around the world, encompassing Two
largest Film Industry, Hollywood and Bollywood!

In this Eurasia - Africa Launch issue...The Fashion
Industry represents a significant economic force and is a
substantial driver of the Global GDP.

The Industry is a highly competitive Market in which Global
Brands dominate. Despite the deep financial crisis of the
last decade, the Fashion Industry has still managed to
attain accelerated growth while experiencing immense
transformations.

Extensive Market Analysis provided by some major
International Consulting Companies such as; McKinsey,
Deloitte Group and BGG, to name a few, conclude that
Fashion Companies today are operating in a very dynamic
and competitive environment dominated by sudden
changes and increasing uncertainty. Another factor to
consideris the increase of Life Age.

People are living longer than ever. Never before have we
been witness to such an increase in the number of people
who are living well into their 90s! We owe thanks to progress
in the Medical Sector and other factors associated with
Living Healthier Lifestyles.

We are blessed in the Fashion and Beauty Industry to have
the vast opportunity to Serve, Cater and Design to the
Younger Generation, the Older Generation and everyone in
between! In order to remain successful we must diversify
not only in our Business strategies and our Marketing
approaches but also in our overall perception of what
Fashion and Beauty means to Fashion conscious
individuals in 2021, approximately 1 year into the Covid-19
Pandemic.

Since the arrival of Covid-19 we have all encountered the
negative effects of such a Pandemic of which we could
never have imagined. The loss of life has been and
continues to grow to a point that feelings of panic, fear and
loss are becoming more and more common place. We are
allin this together and the need to support one anther now is
stronger than ever.

On a positive note and we believe that we have to seek and
find something positive out of what has had a detrimental
effect on our Worldwide Population and the way that we
have adjusted to everyday tasks that we took for granted 1
year ago. The way that we preform everyday tasks such as
shopping for groceries, necessities and Luxury Items such

as Jewellery and Fashion has changed. (cont..)
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The Luxury Lifestyle, Fashion & Beauty Industry... and Post Covid-19 Era

More and more people are buying on Line than ever.
According to Statistics Gender & Generation, a Quantitative
Approach, the online Shopping has doubled or triple since
the Pandemic. Sadly, the shutdown of many of actual stores
was responsible for a surge in online purchases rising to
99.3%. As we experience the upswing of online sales it is
safe to assume that many of us who have depended entirely
on Retail Sales have to rethink the way in which we conduct
business.

Itis no secret that just about everyone with the exception of,
some of Countries Billionaires who managed to double their
net worth in the first 6 months of 2020, have had their
incomes negatively impacted by varying degrees by Covid-
19.

The long-time trend for many financially stable consumers
was to spend exuberant amounts of money/disposable
income on top name/Designer products. Now because of
income cuts, lay-offs etc. many of those consumers are
beginning to look at less known or up-and-coming
Designers. As a result emerging gifted Designers are given
the opportunity to prove their worth in their craft and their
products such as Fashion, Jewellery and Accessories.

People are still looking for quality luxury goods but are
finding that these products are available at a far less
substantial cost than the same product with a Big Name
designerattached toit

We don’t want to exclude Top Brands from the equation as
their years of experience and dedication to their craft is worth
something and they deserve to be rewarded for their hard
work and time. We have seen many famous designers who
had been dead set on using only the newest and latest
fabrics for their designs implement older even vintage fabrics
into their designs. As a result the consumer benefits from
lower price points on those goods.

Not to mention that for evolving designers they do not have to
be pressured into finding the latest fabrics and can use
materials that they have on hand that would have ended up in
a dumpster or a land-fill. Significant because it also draws
away from the belief that Fashion has to cost more because it
is produced using the latest fabrics. We are on the right track
in maintaining a high quality of workmanship and
sustainability using products that we already have on hand.
We also must be sure that we are using natural products and
biodegradable products in our designs wherever possible.

Admittedly, there are many uncertainties in the World of
Fashion and Beauty as we move along into this new Decade.
We are thrilled to announce that along with the launch of this
First Edition of Preferred Eurasia - Africa, we are launching
St. Ash and Silver Jubilee Collection of 3rd Wish Fine
Jewellery. We do believe that along with the uncertainty there
is an excitement that we cannot deny in just how Luxury,
Fashion and Beauty will evolve and flourish over the coming
years as we face and conquer the challenges that come our
way.

We are so fortunate and grateful to be on this exciting journey.
Be safe & God Bless!
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Stellar Winery's no addeéd su -
rafge, which we havebeen producin &« 3 X
since 2004. Not only i no sulphu'?'-\'_.__\ N [ Gﬂrr;;)
added, we also proddce the wine in .} | e TN
an organic way, making it bétter for '
your body and better for the e}wiron—
ment. This wine is also gluten free
and vegan friendly, resulting in a
guilt free wine experience! This
Shiraz has a rich and dark colour
with a nose of floral spiciness and
pepper. With black olive and dark
cherry flavours on the palate, the
wine boasts an all-round juiciness.

m WOOLWORTHS

This wine is available exclusively at Woolworths. With every bottle sold, Woolworths makes a contribution
to Stellar Foundation, helping you fo make a contribution fo local social development projects

Grand MARGARITA

10z Grand Marnier Cordon Rouge
10z Tequila
0.50z Fresh Lime Juice
Lime wedge to garnish

Fill a wide, shallow dish with 2-3mm of fine salt.
Cut a lime in half and rub around half of the glass rim.

Dipthe wet half gently into the salt,
sothatitadherestotherim.

In a cocktail shaker filled with ice, shake the
Grand Marnier, Tequilaand lime juice.

Straininto glass and garnishwithlime wedge.

B
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@GrandMarnierCan B GrandMarnierCanada Please Enjoy Responsibly.




MANISH MALHOTRA

outurier, costume stylist, entrepreneur, and revivalist;

Manish Malhotra's prolific career spanning 30 years

has seen him redefine fashion for an entire
generation of India. Manish started his career as a model but
soon his passionate love for Bollywood movies and love for
fashion, drew him towards costume designing. He has been
quoted saying, “I only cried to see a movie!” An avid Bollywood
film enthusiast, Manish brought an inimitable aesthetics to
costume design and styling for his country's leading actors and
style icons.

Founder of the eponymous label, Manish Malhotra is known in
the Bollywood industry for his groundbreaking makeovers of
actors on the silver screen and giving them an individual style
narrative in personal lives walking alongside in their journey of
stardom.

Manish started his career in 1990 as a costume designer in
Bollywood. Manish won his first Filmfare Award for costume
design in 1995 for his designs in the film Rangeela. Since his
work in Bollywood, Manish Malhotra has been devoted to
reinventing the philosophy of fashion in film and celluloid.

Malhotra’s trendsetting bollywood designs have redefined
Indian cinema; he is celebrated for his work in multiple films
including: Rangeela, Raja Hindustani, Judaai, Dil toh Paagal
Hai, Kuch Kuch Hota Hai, Dilwale Dulhania Le Jayenge,
Dhadkan, Jab We Met, Kabhi Khusi Habhi Gham, Kal Ho Naa
Ho, Om Shanti Om, Yeh Jawaani Hai Diwani and Ae Dil Hai
Mushkil. In the year 2018, Malhotra’s designs were featured in
a staggering 7 film productions.

In 2018 alone, the designer worked for a whopping total of

seven movies.

The first-ever fashion influencer and bold fashion creator,
Manish Malhotra has extended his influence beyond fashion to

carve his niche as an Indian luxury designer.
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anish Malhotra’s design work for over 500
films solidifies his position as a powerhouse
in the Indian fashion design raternity.
Malhotra boasts a team of over 700 artists, craftsmen
and professionals around the world and his eponymous
label has dominated for over15 years in the fashion
industry.

The love for Malhotra’s work is not only limited to the
confines of the Indian border; his fame and the
recognition of his designs span the entire globe. Not
only has Manish Malhotra designed a custom tlored
traditional outfit for Michael Jackson and the Princess of
Riyadh, his custom design work has been sought out by
the influential from around the world for individuals such
as Naomi Campbell, Kate Moss, Nick Jonas, Will Smith,
Indira Nooyi, Hillary Clinton, Nick Bateman, Jean-
Claude Van Damme, Resse Witherspoon, Kylie
Minogue, Jermaine Jackson and even his own Halima.

In 2016, Malhotra worked with director Feroz Abbas
Khan to create the wardrobe for his ambitious musical
adaptation of “Mughal-e-Azam”. In total, Manish
Malhotra designed a total of 550 pieces in just under
three months for Khan’s prodigious project.

Manish Malhotra’s label has also taken to doing
outreach and philanthropic work promoting regional
handicrafts and workmanship from rural India. His label
has given jobs to over 45 young female workers from
the village of Mijwan, Uttar Pradesh in a collaboration
with the S'habana Azmi’s NGO, Mijwan Welfare Society.



anish Malhotra has launched his first ever haute-

couture make-up line in collaboration with My

Glamm in the month of December 2018. Manish
Malhotra started his Productions arm last year with India's most
elite and beau monde wedding of Isha Ambani and Anand
Piramal. The entire Sangeet event was conceptualized, curated
and executed by Manish Malhotra Productions.

Come 2019, August, Manish Malhotra made two big
announcements; partnered with heritage jewellery brand,
Raniwala 1881 and launched his Jewellery line. This
association has started with a curation by the designer which
will be followed by a collaborative collection launch in the
following years. And launched Manish Malhotra Home in
partnership with luxury architect, Seetu Kohli.

This year, the label marked the launch of its flagship store in
Jubilee Hills, Hyderabad and also augmented it's first-ever

flagship store in New Delhi, making it a 15,000 sq. ft. store

topping the charts of one among the largest stores in designer
category in the country.

With his unrelenting energy and interminable spirit, Manish
Malhotra still continues to win more acknowledgments and
million hearts in this magnificent journey.
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More than 800 movies and numerous
striking designs later, designer Manish
Malhotra is celebrating 30 years of his
incontestable relevance in Bollywood. He
was among the first in fashion design who
actually worked on launching a structured
role in the Hindi film industry.




MULIA RESORT

NUSA DUA, BALI

526 Guest Rooms and Suites,
including Lagoon Pool Rooms
Nine Restaurants and Bars
Mulia Spa

Four swimming pools - including
oceanfront pool, kid's pool and

cabanas
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THE DUKE SUITE
- PREMIER SUITE
+ ROYALSUITE
«  MULIA SIGNATURE
*  MULIA GRANDEUR

ACTIVITIES

« Mulia Spa
« Fitness Centre &
Tennis

«  Mulia Kidz

e T-Zone

- Pools

Facilities

Mulia Kidz

Fithess Centre

Tennis Centre

Business Centre
Complimentary Internet

Access(Subject to Mulia

Privilege Enrolment)

INDULGENCE AT

RESTAURANTS AND BARS BY
THE MULIA, NUSA DUA, BALI

ulia Bali takes pride in
providing exceptional
dining experiences for

our guests, from international
buffets, gourmet brunches, to
award-winning fine dining. With
our signature take on local and
intfernational flavours to entice
your tastebuds and world-class
service from start to finish,
discover an extensive culinary
experience at our dining
venues.

J'HJ
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iners can now dine with ease,
i as all restaurants are

adhering to strict guidelines
adapting to the new norm, such as
sanitizing of restaurant areas after
each meal period, proper
implementation and strict
supervision on all staff hygiene and
sanitation, implementation of safe
distancing at outlets queue lines
with visible markings and signs,
additional spacing between all
seats at a minimum of é feet apart
and safe food practices as
recommended, including
providing well-cooked meats, and
temporary removal of uncooked
dishesin allrestaurants.

;lui!qu | |IE.I.:"_‘1 -‘.

e o wlam

ACTIVITIES
STAYACTIVE

Keep up with your work out routine while on
holiday at our state of the art Fitness Center.
With the latest cardiovascular and weight
training equipment, you will be encouraged
and stay motivated and maintain your
healthy lifestyle. Conducted by professional
trainers, our Fitness Center also offers daily
programs from yoga to high-intensity
interval training to make sure that you stay in
shape, any day.

STAY BALANCED

Bring back balance to your life, realign your
sense of wellbeing and rediscover inner
peace at the award-winning Mulia Spa.
Practising the best of the world's spa
philosophies and combining them
harmoniously with modern practices, Mulia
Spa offers a complete rejuvenating journey
with an array of Spa and beauty treatments.
Reach the ultimate relaxation at the
dedicated wellness suites and hydrotonic
pools, complete with a sauna, steam room,
and Asia Pacific's first Ice Room.

STAY WELL

The Mulia, Mulia Resort & Villas - Nusa
Dua, Bali is the perfect sanctuary should you
wish to discover a wellness escape while
being a few steps away from the world. For a
holistic getaway option, we offer a dedicated
wellness program that includes a selection of
spa treatments, yoga sessions and a well-
balanced meal program - right here in
paradise.

STAY HAPPY

What is life without a touch of fun and
excitement? Create your happy moments at
Mulia Bali with a selection of fun activities
including stand up paddle board, kayaking or
an array of offsite watersports and excursion
programs. Discover the other side of Bali
with day trips and tours. All available with
justaphone call away.

STAY SAFE

Enjoy all of Mulia Bali's recreational
facilities and fun activities at ease with our
commitment to your safety and well-being.
We regularly sanitize all facilities,
equipment and fixtures periodically using
international standard disinfectants. We are
also increasing the frequency of cleaning at
all common public areas within the resort,
such as the elevators, door handles, railings,
and other high touch point areas.



elcome to the home of
the world’'s most
luxurious pool. The

Mulia, Mulia Resort & Villas—Nusa
Dua, Bali consists of four pools at
Mulia Resort, and one exclusive
pool at each The Mulia and
Mulia Villas. Each pool has its
charms and unique angles for
picture-perfect moments which
would make guests have endless
reasons to stay in the water.

Elevate your relaxation by the
pool to another level with our
cabanas, available for guests to
have a cosy little settlement after
contenting themselves in the
pool.

We regularly sanitize all facilities,
equipment and fixtures

Transcend into fotal bliss and relaxation at Mulia
Spa. Immerse yourself in delightful wellness
oblivion with an array of freatments ranging from

fraditional to contemporary.

Our facilities include twenty well-appointed
treatment rooms, a state of the art wellness area
comprising Finnish saunas, Meditative Steam
Rooms, Ice Rooms, Hot and Cold Hydrotherapy
Pools. The use of Chromotherapy and
Aromatherapy system further enhances the
facilities' existing stellar therapeutic properties.

periodically using intfernational
standard disinfectants. We are
also increasing the frequency of
cleaning at all common public
areas within the resort, such as the
elevators, door handles, railings,
and other high touch point areas.

Our holistic realm reaches further than the standard
body and facial therapies. Along with our
comprehensive lifestyle programs, we also create

bespoke journeys to ensure that you make the best of
your holiday.

Relax and rejuvenate at ease with our commitment to
your safety and well-being. We regularly sanitize all
facilities, equipment and fixtures periodically using
international standard disinfectants. We are also
increasing the frequency of cleaning at all common
public areas within the resort, such as the elevators,
door handles, railings, and other high touch point
areas.

Hand sanitizers will be something guests can
conveniently find around the resort with high visibility.

EPICUREAN DINING INDULGENCE AT RESTAURANTS AND
BARS BY THE MULIA, NUSA DUA, BALI

Mulia Bali takes pride in providing exceptional dining
experiences for our guests, from international buffefts,
gourmet brunches, to award-winning fine dining. With our
signature take onlocal and international flavours to entice
your tastebuds and world-class service from start to finish,
discover an extensive culinary experience at our dining
venues.

Indulge at the award-winning Soleil restaurant overlooking
the stunning Nusa Dua Bay for lunch and taste our
delectable dim sum at Table8 at dinner. Don't miss our
highly praised international buffet breakfast at The Cafe.
Private dining is available at select restaurants and bars,
perfect for intfimate social gatherings and business

functions.

B Mulia Baliboasts one of the largest and
1 most luxurious convention centres on
3¢ the island with two ballrooms and 15

i separate conference rooms that can
i accommodate up to 5,000 guests.

Take benefit from the pillarless meeting
rooms, air-conditioned pre-function
area with natural lighting, and a great
selection of outdoor spaces - from
% beachside venues to a tranquil
Y tropicalgarden.

Designed with your comfort in mind, all
facilities including the ballrooms,
meeting rooms, restaurants and the
recreational facilities are conveniently
accessible from one another.
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Worlds With The Mulia, Mulia Resort &

o

Villas

This fully infegrated concept enables
you to enjoy the best of both worlds -
pairing a professional business
setting with the laid back tropical
paradise getaway seamlessly.

Embracing the new normal, we now
implement a high standard of safety
procedure for your well-being,
adhering to the World Health
Organisation’s policies. This
implementation includes the
sanitising of allmeeting and function
rooms before and after use, safe
food practices, strict supervision on
all staff hygiene and sanitation,
implementation of safe distancing in
room arrangements and many
more.




FITNESS CENTER

hannel your fitness enthusiasm at our

Fitness Centre, offering a range of fun

activities that would motivate anyone
to getfitand active.

Sing up for your preferred complimentary
fitness courses, or arrange for a fitness
program based on your personal needs with
our professionally trained staffs.

Consultation is recommended, at least 24
hours before the preferred time.

Location: Mulia Fitness at Mulia Resort
Operating Hours: 7 AM - 5 PM
Appointment & Enquiries: +62 361 3017777

*Please contact the Fitness Center at ext. 6730
to book activities and for furtherinformation.

your safety and well-being. We regularly

sanifize all facilities, equipment and
fixtures periodically using international
standard disinfectants. We are also increasing
the frequency of cleaning at all common
public areas within the resort, such as the
elevators, door handles, railings, and other
high touch point areas.

Exercise with ease with our commitment to

Hand sanitizers will be something guests can
conveniently find around the resort with high
visibility.

et your children play with ease with our commitment to your safety and

well-being. We regularly sanitize all facilities, equipment and fixtures

periodically using international standard disinfectants. We are also
increasing the frequency of cleaning at all common public areas within the
resort, such as the elevators, door handles, railings, and other high touch point
areas.

Hand sanitizers will be something guests can conveniently find around the
resort with high visibility.




PREMIUM ACCOMMODATION IN NUSA DUA

DISCOVER OUR LUXURIOUS ACCOMMODATIONS IN BALI n
ith 526 enchanting guest rooms and suites that are among the largest on the |
island, our opulent accommodation in Nusa Dua, Bali offers unparalleled m
comfort and style. Choose from uniquely designed hotelrooms, ideal for couples “*
or families holidaying on the stunning Nusa Dua beachfront. "

After along day of exploring Bali, retreat to your room and indulge in our signature plush
bedding, luxurious marble bathrooms and high-tech enhancements, all distinctly
designed to pamper you. Relax on the spacious balcony as you dwell amongst the
beauty of our tranquil surroundings and take in the refreshing sea breeze. Our
accommodation options aim to provide unmatched relaxation for every guest of The
Mulia.




PATEK PHILIPPE ™
GENEVE

Born from a 40-year tradition of precision grape growing and fine winemaking.
Produced and bottled in Russian River Valley, California.
(gaf’.fofzz&/

FAMILY OF WINERIES
AND VINEYARDS

FAR NIENTE +« DOLCE -+ NICKEL & NICKEL =+ ENROUTE =+ BELLA UNION




TURKISH
AIRLINES

ASTAR ALLIANCE MEMBER 1-:_?'

IN BANGKOK

THEWORLD'S MEETING POINT: ISTANBUL AIRPORT

stanbul Airport was inaugurated on 29 October 2018 in its

first phase that will accommodate up to 90 million

fravellers annually. It will have an overall capacity of 200
million when all phases are completed within a few years.
Due fo its strategic location between Europe and Asiq,
Istanbul Airport will serve more than 350 destinations. As this
new center of aviation provides an unprecedented travel
experience for those visiting Istanbul with Turkish Airlines, the
national flag carrier, having successfully completed its
'‘Grand Migration' to Istanbul Airport last April, launched a
new era atitsbrand new home, a “Monument of Victory".

mpressive growth over the past 15 years by Turkish Airlines

meant that Atatlrk Airport, the former primary hub  of

Turkish Airlines, was pushed beyond its physical
capabilities and capacity. As the carrier that flies to more
countries and international destinations than any other
airline, a new home was needed that will support the
airline's development with increased capacity and
capabilities. With the support of President Recep Tayyip
Erdogan, the Ministry of Transport and Infrastructure, IGA
consortium and business partners, the idea of Istanbul
Airportwasborn.

The biggest consfruction project in the history of the
Republic of Turkey started in May 2015. The airport terminal
is 1.4 million square metersinsize, which is the world's largest
and houses more than 500 check in desks. Upon
completion of the final phase in the coming years, the
airport will have an annual capacity of up to 200 million
passengers and willemploy up t© 225,000 people.

s Europe's largest transit hub, the 76 square-

kilometer land area will cover six fimes the size of

AtatUrk Airport and will include six runways and 500
aircraft parking positions. The World's largest Duty Free
shop, currently already 55,000 square metersin size, will host
over 400 domestic and foreign brands. The site will also hold
Europe's largest parking lof, able to park approximately
70,000 vehicles.

Upon completion of the final phase, the largest
international flight hub will incorporate offices, residences,
hotels, a health center, culture and art buildings, a
shopping mall, designer outlets, an EXPO convention
centre, and meeting and training facilities onsite.

A modern, disability friendly, “green” airport with high
recycling and rainwater uftilization capacity, all
constructed facilities built at Istanbul Airport will have
Green Building Certification (LEED).

The Grand Migration

flight at 02:00 on April 6 with flight TK54 Istanbul - Singapore being the last ever commercial passenger flight

to depart Atatirk Airport. The "Grand Migration” from AtatUrk Airport to Istanbul Airport was completed in a
29 hour period, 16 hours earlier than the allotted 45 hour period. Turkish Airlines' Grand Migration was a monumental
operation and the largest ever airport transfer in which over 10 thousand pieces of equipment were fransfered on
approximately 1,000 truck-loads. The first flight from Turkish Airlines' new home at Istanbul Airport departed for
Ankara Esenboga Airport at 14:00 on April 6. Atatirk Airport's IST code was transferred to Istanbul Airport while
Atatlrk Airport, which now hosts only cargo and VIP passenger flights, was assigned a new code, ISL.

ﬁ tatUrk Airport, after 86 years of serving as the home of Turkish Airlines, waved goodbye to its last passenger
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The airport has already won a number of design and
accountability awards:

* Infrastructure - Future Project of the Future Award 2016 from
the World Architecture Festival (WAF)
2016 International Architecture Award for the 90m Air Traffic
Control tower.
IDC Turkey — Best Cost Efficiency Award 2017
2017 Stevie International Business Awards — Social
Responsibility Program of the Year 2017
International CSR Excellence Awards — Social Responsibility
vz
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Anew erafor TurkishAirlines

he opening of Istanbul New Airport, which combined with the dynamism and energy of Turkish Airlines,

ushered in a new era for the carrier. As having the numerous advantages and capabilities of its uber-efficient

home base, Turkish Airlines now able to increase its network extension capacity and increase further
opportunities for new routes and timings with more slots available, allowing growth in key regions for both
passenger and cargo fransportation. Passengers will benefit from a completely redefined travel experience with
new lounges and a superbly laid out terminal designed from the ground up using the latest fechnologies and
innovations. Istanbul Airport is ready to play a key role for Turkish Airlines' future growth strategy to reach its 2023
goals to serve 120 million passengers with a fleet of over 500. Operating from Istanbul Airport that offers a seamless
experience to passengers, has already started to display a positive impact -expected to reach an enormous
potential soon- on the number of domestic and international-to-international passengers, who are welcomed info
the city to experience the world renowned Turkish hospitality first hand.

BR800 B ey

ARLINES o

|

U

The network currently offers more than 19,000 daily flights to over 1,300 airports in 194 countries.

five aircraft, Turkish Airlines has

EsToinshed in 1933 with a fleet of
grown into a leading global

airline with over 300 aircraft j|IiH|]k

(passenger and cargo) flying to over
300 destinations worldwide. Thanks to
its extensive network and the cenfral,
strategic, unique position of its Istanbul
hub, which bridges two continents,
Turkish Airlines is the airline that flies to
more destinations than any other
airline in the world.

As a widely preferred global airline,
Turkish Airlines delivers a delightfully
different travelling experience to its
guests in Economy Class and Business
Class, and it is internationally
recognized for its excellence in
products and services offered.

which provides a serious advantage

| norderto keep alive its brand equity,
in ferms of competition, Turkey's

Il national lag-carrier invests in its quality

of service, in-flight entertainment
systems, comfortable seats, gourmet
cuisine and its employees. As one of
Europe's oldest airlines, Turkish Airlines is
always at the forefront of the latest
tfechnological advances and
innovationsin the aviationindustry and
boasts one of the youngest fleets.

Turkish Airlines is also a Star Alliance
member. The Star Alliance network
was established in 1997 as the first tfruly
global airline alliance to offer
worldwide reach, recognition and
seamless service to the international
fraveller.




urkish Airlines Lounge Business

accommodates 765 passenger,

the 5.600 m2 lounge includes a
130 m2 museum in partnership with
Istanbul Modern to create a unique
cultural experience as part of the flight
journey. Passengers can relax in
private suites and take a refreshing
shower, rest in the lounge on
comfortable couches and savor
delicious, exclusive treats from Turkish
and international cuisine. A console
gaming area and large children's play
zone provide entfertainment for the
whole famil

urkish Airlines Lounge

Miles&Smiles has an area of 5.600

m2 and can seat up to 765
passenger. Guests can freshen up
using suites and showers which a
spacious children's playground
ensures all ages are entertained. For
those travelling for business, six private
meeting rooms are avilable for use,
and a library, cinema and console
gaming area provide entertainment
before flights. A selection of delicious
freats of Turkish and world cuisines are
provided.y.

urkish Airlines Lounge Domestic is
designed with meeting rooms to

let passengers make the most of
their fime before a flight while tasting
delicious treats. Console games and a
children's playground provide fun for
all the family and to ease the travel
experience, passengers can
complete check-in procedures and
transfer directly to aircraft on apron
buses.

019 marks an important year for

Turkish Airlines. As celebrating its

86 years in the aviation, the
national flag carrier of Turkey put its
signature under a landmark
development in the global aviation
history. With the Great Move to the
istanbul Airport from the AtatUrk
Airport successfully concluded, Turkish
Airlines is operating from its new hub

25  www.preferredeurasia.com

Turkish Airlines’ existing services are as follows:

Europe : Europe: 115 destinations in 43 Countries
Middle East : Middle East: 35 destinations in 13 countries
Far East : Far East: 37 destinations in 22 countries

North and South America : North and South America: 17 destinations
in 8 countries

Africa . Africa: 57 destinations in 37 countries

Domestic : Domestic: 50 destinations in Turkey
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he Paris Opera is one of the world's greatest reat composers such as Rameau, Gluck, Rossini,
opera and ballet houses. Founded more than Verdi, Wagner, Gounod, Massenet, Poulenc
three centuries ago by Louis XIV, it possesses two and Messiaen all gave the first performances of
theatres, the Palais Garnier (1875) and the Opéra their works here. The ballet company, rich in historical
Bastille (1989). Its mission is to preserve and develop tradition, performs all around the world. Over the years it
our operatic and ballet heritage and it gives more has played host to the greatest choreographers: George
than 350 performances peryear. Balanchine, Serge Lifar, Rudolf Nureyev, Roland Petit,

Maurice Béjart, and of course Pina Bausch.
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LAVANT-FOYER ET LE GRAND ESCALIER

Presentation
de produits
Fermeture des visites
Certaines installations
nécessitent, pour des raisons
SALON FLORENCE GOULD (PALAIS GARNIER) ROTONDE DU GLACIER (PALAIS GARNIER) de sécurité, la fermeture

du Palais Garnier aux visites.
Cette fermeture conduit

I.A ch."n“ nEs Esmcis f_ _'] au versement d'un forfait

calculé selon la durée

et la période a laquelle

En un SeUl COUp d’@” la manifestation a lieu.

L'Opéra national de Paris met & disposition des entreprises de nombreux

espaces adaptés a tous leurs événements, en plein coeur de Paris et tfout
au long de I'année. Découvrez le meilleur des deux thédtres.
Défilés Tournages/
de mode | Prises e vues 10  Sallede
spectacle
Rotonde du Glacier 5
6 Bibliotheque .. 8
musée Rotonde des Abonnés
Bassin de la Pythie 7
Salon Grand Escalier 1
Florence Gould
Avant-foyer 2

3 Grand Foyer r

"1
| Loggia 4

ROTONDE EN CAVE (PALAIS GARNIER) VOTRE ENTREPRISE ET L'OPERA

www.preferredeurasia.com 32

VOIE LUDIQUE (OPERA BASTILLE)
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Véritable chef-d'ceuvre
de Charles Garnier,

le Palais Garnier
impressionne par

la richesse de ses décors,
ses sculptures,

bustes, mosaiques,

jeux de couleurs

et de lumieres.

Les espaces

publics du thédtre,
organisés autour

du Grand Escalier

et de la salle

de spectacle,

se composent

de salons et de foyers.

www.preferredeurasia.com

LA SALLE DE SPECTACLE

Habilée de rouge et d'or, éclairée par I'immense lustre de cristall,
réchau ée par les teintes franches du plafond réalisé en 1964 par
Marc Chagall, ceuvre commandée par André Malraux, Ministre
des A aires Culfurelles, la salle de spectacle,

a l'italienne, compte 2 105 sieéges de velours.

LES FOYERS

Lieux privilégiés des spectateurs lors des entractes, les foyers
sont vastes et richement décorés. L' Avant-Foyerse distingue
par une voUte de mosaigques aux couleurs chatoyantes sur

fond or, il 0 re une vue magnifique sur la nef du Grand Escalier

et le camé des Cariatides. Le Grand Foyer a été concu

par Charles Garnier comme les galeries des chéteaux de I'dge
classique. Le jeu des miroirs et des fenétres accentue encore

ses vastes dimensions.

Le magnifique plafond peint par Paul Baudry décline des themes

de I'histoire de la musique.

LA ROTONDE DES ABONNES

Cet espace circulaire servait autrefois aux abonnés,

qui y accédaient par I'entrée & couvert située sur la facade Est
devenue le restaurant “Coco” du Palais Gamier. L'espace alloué
a la nouvelle billetterie situé de I'autre c6té, sur la facade

Quest, 0 re une perspective plus vaste a la Rotonde

des Abonnés, permettant ainsi de recevoir un nombre plus
important de convives. Dans le prolongement de la Rotonde

se frouve le majestueux Bassin de la Pythie, aménagé

sous le Grand Escalier.

LA ROTONDE DU GLACIER

Rotonde fraiche et lumineuse ormnée d'un plafond peint par
Georges Jules-Victor Clairin et de cartons de tapisserie illustrant
diverses boissons, scénes de péche et de chasse. Terminé aprés
I'ouverture de I'Opéra, ce salon a un trés net parfum 1900.

Il est parfaitement adapté a I'organisation plus intime
de cocktails ou de soupers.

Fermeture des visites
Certaines installations
nécessitent, pour des raisons
de sécurité, la fermeture

du Palais Garnier aux visites.
Cette fermeture conduit au
versement d'un forfait calculé
selon la durée et la période

a laguelle la manifestation
alieu.

www.preferredeurasia.com
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Les tarifs

LA SALLE SANS SPECTACLE AVEC LES ESPACES PUBLICS

Les tarifs de location des espaces publics varient en fonction de la durée Jusqu’é 1 200 invités 150000

d'occupation des espaces, quiinclut le temps de montage et de démontage.

Plus de 1 200 invités 170000

Ces tarifs n'incluent pas les frais des prestations (traiteur, régisseur, etc.)

liés & la manifestation qui demeurent & la charge de I'organisateur. PRIVATISATION D’'UN SPECTACLE
Les tarifs sont exprimés hors frais techniques (personnel d’accueil, technique, de sécurité et de gardiennage, etc.).

Opéra, ballet ou concert Sur devis
SALONS POUR COCKTAIL D’ENTRACTE TARIFS € H.T. FERMETURE DES VISITES
. . . 1/2 journée (sept-juin/juil-aot 5500/7 500
Bassin de la Pythie (jusqu’a 8 heures) 2000 J ( .p. J — J )
Journée (sept-juin/juil-aodt) 11000/15000
Salon de 'Empereur 2000

SALON FLORENCE GOULD

Jusqu’a 8 heures 5000
Jusqu’a 12 heures 8000
Jusqu’a 24 heures 10000

ROTONDE DU GLACIER

Jusqu’a 12 heures 15000
Jusqu’a 24 heures 20000
ROTONDE DES ABONNES

Jusqu’a 12 heures 15000
Jusqu’a 24 heures 25000

GRAND FOYER

Jusqu’a 12 heures 40000
Jusqu’a 24 heures 60000

PREMIER ETAGE ( .

Jusqu’a 12 heures 75000

Jusqu’a 24 heures 95000

ENSEMBLE DES ESPACES PUBLICS LA ROTONDE DES ABONNES

Jusqu’a 24 heures 120000 N’hésitez pas a nous contacter pour découvrir 'ensemble des espaces pouvant étre proposés
-~ a la location au Palais Garnier. Pour vos tournages, prise de vues, et manifestations spéciales,

Jusqu’a 36 heures 150000

les tarifs vous seront communiqués sur simple demande.

LA SALLE SANS SPECTACLE

Jusqu'a 24 heures 100000 CONTACTS Marie Hoffmann Tél. +33 140 01 18 61 + mhoffmann@operadeparis.fr
Tadayoshi Kokeguchi Tél. +33 1 40 01 18 11 « tkokeguchi@operadeparis.fr
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Timothy Corrigan
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considered one of the leading interior design firms

in the world. We are known for creating timeless
and comfortably elegant interiors. With offices in Los
Angeles and Paris, our firm has completed projects
around the world. We have extensive experience
designing interior spaces for older and historical
properties as well as fully new construction.

Founded in 1997, Timothy Corrigan Inc. is

urwork has appeared in over 1,000 publications

and 25 countries. Timothy Corrigan has been on

most of the design world’s best designer lists,
including the AD100, Elle Decor A-List, Robb Report's Top
40, Tstdibs 50, and the Luxe Gold List. Timothy has been
honored by the Institute of Classical Architecture and
Art, the French Heritage Society, and is the recipient of
the Design Icon and Star of Design awards.

With offices in Paris and Los Angeles,
Timothy Corrigan’s timeless design
philosophy combines European
elegance with California comfort. He
has been hailed in Architectural
Digest as “Today’s Tastemaker” and
has been named to most of the
design world’s best designer lists,
including the AD100, Elle Decor A-List,
Robb Report's Top 40, the Luxe Gold
List, 1stdibs 50, Country and Town
House UK The 50 Best Interior
Designers and Departures Design
Council. He has received numerous
honors including the Institute of
Classical Architecture So-Cal Legacy
Award, The Design Icon Award, and
the Star of Design Award.

www.preferredeurasia.com

The firm's work is regularly featured
on felevision and in prestigious
publications such as: Elle Décor,
The New York Times, Town &
Country, Veranda, House
Beautiful, Traditional Home, Luxe
Interiors + Design, Vanity Fair,
Vogue, and The Wall Street
Journal. Clients include royalty,
Hollywood celebrities, and
corporate leaders.

Timothy has designed successful
licensed collections with several
partners, including Perennials,
Schumacher, PFM, Royal Limoges,
THG-Paris, Fromental, and Samuel
& Sons. He is currently developing
a collection of hyde rugs for Kyle
Bunting.

He has two best-selling books,
published by Rizzoli: “*An Invitation to
Chateau du Grand-Lucé,” that
chronicles the restoration of his
landmark chateau in France, and his
second book, “The New Elegance:
Stylish, Comfortable Rooms for
Today” that features 11 of Timothy's
projects around the world, and
highlights the building blocks for
successful decoration.

Prior to forming his design firmin 1998,
Timothy Corrigan had a successful
career in advertising where he
headed up Saatchi & Saatchi’s
Bates Worldwide’s international
operations.wide’s international
operations.
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imothy Corrigan's lifelong passion in the

discovery of unique and noteworthy anfique

furnishings, art and accessories from around the
world, has resulted in the establishment of Timothy
Corrigan Antiques; a freasure trove of items from the
17th century through mid 20th century.

globally acclaimed designer and respected

anfiques expert, Timothy is acknowledged for

his innate ability to spot pieces that are rich in
history, craftsmanship and value. He has spent years
scouring international galleries, auction houses,
antfique dealers and European fairs and flea markets
to find unique treasures for his personal collection, as
well as his private clients. Our web based collection
now makes these exceptional goods available to the
frade and general public alike.

imothy has been named to the 2016 AD100 list of

the world’s top 100 architects and designers by

Architectural Digest. He is one of only nine
designers who have consecutively been on the list
since 2007. The Robb Report named him one of the
World's Top 40 Interior Designers. In March 2014, he
received the "Star of Design” award from the Pacific
Design Center, and in November 2014, was the first
American designer honored by the French Heritage
Society for his restoration work of landmark buildings
in France. His distinctive style of European elegance
infused with California comfort, is achieved using a
diverse mix of anfiques in all of his design projects, as
they impart richness, history and distinctiveness to all
styles of decor. A room furnished with antiques, will
always remain in style, regardless of what design
frends may be.

nlike modern day reproductions which lose

their value the moment they leave the

showroom floor, our quality anfiques are sound
investments that increase in value over time. Many of
these pieces can be found at exceedingly
competitive prices, especially when compared to
their newly manufactured counterparts. Additionally,
anfiques are good for the environment! The use of
antiques eliminates the need for claiming new
materials and eliminates manufacturing emissions.

Monthly buying trips around the world insure that our
collection is constantly growing and changing. As
you browse our site, we trust you will delight in the
discovery of that perfect piece of furniture, unique
accessory or exquisite piece of art, as much as we
have enjoyed finding it for you. Who knows, maybe
you'llbe inspired to start a collection of your own!
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ISLAND OF THE GODS
BALI
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Bali, the famed Island of the Gods, with its varied landscape of hills and
mountains, rugged coastlines and sandy beaches, lush rice terraces

i

SLAND OF THE GODS

and barren volcanic hillsides all providing a picturesque backdrop to its
colourful, deeply spiritual and unique culture, stakes a serious claim to
be paradise on earth. With world-class surfing and diving, a large
number of cultural, historical and archaeological attractions, and an

enormous range of accommodations, this is one of the world's most
popular island destinations and one which consistently wins travel
awards. Bali has something to offer a very Broadway market of visitors
from young back-packersright through to the super-rich.
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There are an estimated 20,000 temples (pura) on the island,
each of which holds ceremonies (odalan) at least twice yearly.

With many other auspicious days throughout the year there are always festivities going on.
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he Indonesian island of Bali is well-loved for good

reason. Jungles dofted with sacred temples,

towns brimming with nightlife, surf-friendly waters,
and a thriving wellness scene attract all types of
travellers.

Whether you have three days or three weeks, seek
beachy vibes or cultural treasures, Bali's beloved hot
spots and well-kept secrets can fill any itinerary.




Pomper yourself with a visit to the spa, which offers massages, body
freatments, and facials. If you're looking for recreational opportunifies,
you'll find an outdoor pool and a 24-hour fitness center. Additional
features at this hotel include complimentary wireless Internet access,
concierge services, and wedding services. Getting to nearby attractions is a
breeze with the area shuttle (surcharge).

Balitourismis considered as asuperior cultural fourism, thisisland of God is
known as a tourist destination from along time ago. Untilnow The Balinese
still able to maintain their cultural heritage and adapt with touristinvasion
without sacrificing their wn ulture. Tourism industry players on the island
must be able to make tourism in Bali a responsible tourism including the
government, restaurant, tour, hotel and all stakeholders. THE HAVEN
SUITES BaliBerawa thatlocatedin the heart of Canggu, Bali, ndonesiais a
hotelthatsupportsresponsible tfourism activitiestogetherworkingwith the
World Wide FundforNature (WWF).

Naturally Elegant

Free self parking

Free WiFi

Restaurant

Outdoor pool

Swimming pool

Dry cleaning/laundry service
Banquet hall

Pool umbrellas

Garden

Picnic area

In-room accessibility

Coffee shop or café

Free newspapers in lobby
Roll-in shower

Full-service spa

Wedding services
Tours/ticket assistance
Accessible bathroom
Fireplace in lobby

24-hour fitness facilities

Area shuttle (surcharge)

Free bicycles on site

Airport fransportation (surcharge)
Wheelchair accessible — no
Luggage storage

Multilingual staff

24-hour front desk

Breakfast available (surcharge)
Barbecue grill(s)

Bar/lounge

Safe-deposit box at front desk
Smoke-free property
Coffee/tea in common areas
Snack bar/deli

Laundry facilities

Children's pool

Elevator

Terrace

Pool sun loungers

Concierge services

Various activities have been carried out in realizing responsible tourism and sustainability in Bali. Besides WWF, THE HAVEN
SUITES Bali Berawa also following the Badung district government waste management program called “"Bank Sampah”.
The hotel waste is collected and then given to the Badung district government to be processed. We recycled the water
from our bathroom waste toirrigate the plants around the hotel area. The remaining cardboard boxes, paper, and mineral
water bofttles are collected and then handed over to the government in this case the Environment and Sanitation
Agency. In order to tackled the plastic issues, THEHAVEN SUITES Bali Berawa have reduce our plastic consumption such as
using paper straw and not supplying plastic in the restaurant for take away order.

Bogank Serpiyadi as the General Manager said Business people in Bali must be aware that the existing environmental
conditions greatly affect the business. At present time, ecotourism becomes a trend for travelers where they started fo
have concernsin protecting the environment. This value will certainly affect their option in choosing the accommodation
used. They will consider hotels that have the same values as them.

HE HAVEN SUITES Bali Berawa provides several activities that support ecotourism as well as a creative experience for

the guests that perhaps they can not experience in another hotel. We take our hotel guest to experience planting a

coconut free in the hotel area and do some beach cleaning. We have a routine schedules to clean the beach as a
part of our CSR activities that held by various organizations such as Bali Biggest Clean Up 2020 also International Coastal
Clean-Up where we are not only collecting but also measuring how much garbages we get. Later we give it fo the third
parties for the recycling process. The activities are very prestigious that generates participants from all over Bali. This also
becomes a global action from United Nation Sustainable Development Goals fo conserve life below the water and
we want to take part to support that.
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The story hehind St. Ash

Timothy Corrigan's lifelong passion in
the discovery of unique and
nofeworthy antique furnishings, art
and accessories from around the
world, has resulted in the
establishment of Timothy Corrigan
Anfiques; a treasure trove of items
from the 17th century through mid
20th century.

A globally acclaimed designer and
respected antiques expert, Timothy
is acknowledged for hisinnate ability
to spoft pieces that are rich in history,
craftsmanship and value. He has
spent years scouring infernational
galleries, auction houses, anfique
dealers and European fairs and flea
markets to find unique freasures for
his personal collection, as well as his
private clients. Our web based
collection now makes these

www.preferredeurasia.com
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THE STORY BEHIND ST. ASH

WHAT ABOUT THE OTHER COLOURS 2

“THIS IS THE QUESTION | HAVE BEEN ASKING MYSELF
MORE OFTEN THAT | WOULD LIKE TO ADMIT "

IN THE DULL WORLD OF MEN’S FASHION WE OFTEN FORGET THAT OTHER COLOURS EXIST WE ARE SO
ACCUSTOMED TO OUR BLACK, BROWN, NAVY OR GREY WARDROBE THAT WE MISS OUT ON THE LIVELY COLOURS.

LOOKING AROUND AT OUR OPTIONS, | CAN NOT HELP BUT WONDER.

WHAT ABOUT FOREST GREEN 2 WHAT ABOUT PURPLE AMETHYST ¢
OR CANARY YELLOW OR FIRE RED ¢

THIS IS WHAT WE ARE ABOUT, COLOURS !
AT ST. ASH OUR PHILOSOPHY IS TO BRING MORE COLOURS TO YOUR LIFE STYLE !

SURE, WE WILL STILL BRING YOU THE NEUTRAL COLOURS, BUT WE ALSO GIVE YOU AN OPPORTUNITY TO INDULGE IN
SOME VIBRANT COLOURS WHEN IT COMES TO YOUR ACCESSORIES.

MY NAME IS ASH AND | WELGOME YOU TO OUR COLOURFUL WORLD.
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ELIE SAAB

ELIE SAAB North America
Canada
Dominican Republic
United States

ELIE SAAB Africa
Morocco
Tunisia

ELIE SAAB Europe
- Armenia

Austria
Azerbaijan
Belgium
Cyprus
Czech
Republic
France
Germany
Greece
[taly
Monaco
Montenegro
Norway
Portugal
Russia
Serbia
Nelellg!
Switzerland
Ukraine
United Kingdom

ELIE SAAB Asia

Bahrain
China
Indonesia
Kazakhstan
Kuwait
Lebanon
Qatar

Saudi Arabia
Singapore
Thailand
Turkey
United Arab Emirates
Uzbekistan

Vietham

\ 1 B ' CITITLLLE

Aboutus

One of the world’s leading names in Haute Couture and a red carpet favorite, ELIE
SAAB's refined silhouettes and sumptuous detailing take inspirafion from both Paris
and Beirut, where his ateliers of craftsmen are based. He first launched his eponymous
label with his Haute Couture line, expanding soon after info Ready-to-Wear and
accessories — with each collection displaying the innate elegance and femininity for
which heisrenowned
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ELIE SAAB

lie Saab is no minimalist; you won't find practical

daywear options in his Couture collections.

Today’'s show was an unabashed ode to aworld
of opulence that lives in dreams and fantasies—or on
red carpets.

narrative that referenced Mexico and its visual

culture, particularly in the embroidered motifs
lavished on almost every evening dress. The rather
convoluted story went that awomanreceives aletter
summoning her to Chapultepec Castle in Mexico
City; suspended between dream and reality, she
wanders about the place, obviously clad in the
magnificent couture concoctions in which, quoting
the notes, “the regal past of both Europe and
imperial Mexico are intertwined.”

The lengthy press notes provided a sort of

August blast in Beirut's port, an explosion of

ammonium nitrate that ripped through the city,
killing 200 people and injuring thousands. His early-
20th-century home, one of the few remaining
examples of tfraditional architecture left in Beirut after
the civil war, was wrecked, its Otfoman-era
chandeliers smashed and windows blown out. His
atelier was similarly reduced to rubble. His team
worked night and day and, remarkably, the haute
couture atelier of 200 people was up and running
again just 15 days later. It's emblematic of the
Lebanese mindset, he says. “The Lebanese people
are always looking forward, we live for tomorrow and
planforeverything to be better and more beautiful.”

S aab’s atelier and home were destroyed in the

www.preferredeurasia.com

Not being particularly acquainted with Mexican
heraldry, | had no basis for an opinion about the more
or less faithful rendition the designer gave of said
imperial imagery. But that wasn’'t the point. What
stood out was the golden shimmer the collection
seemed to be bathed in. The dresses looked as if
immersed in an uninterrupted stream of curlicued
embroideries, incrustations of florals and pearls, and
intarsia-ed baroque swirls. With embellishments of an
imperial magnitude, shapes seemed not to differ
much from one another, overwhelmed by ruffles,
swirls of rosettes, and bows. Silhouettes had fitted
bodices and dramatic Elizabethan leg-of-mutton
sleeves with frains and long capes adding to the
maijestic effect.

Providing respite from such opulent visual overload, a
series of beautifully sculpted silk duchesse gowns in
jewel tones of chartreuse, coral, and turquoise had
the right mix of glamour and theatrical presence.
They will surely be popular w
Saab’s front row, 5% '

ith the many clients in

In lieu of a runway show in Paris, where he also has a
small atelier, Saab debuted a vaguely unsettling film
that drew on elements of ritual and ceremony.
Capturedin the Fagra mountains, filled with girls in his
signature embellished, ethereal gowns, it was made
to capture the ritual of dancing and moving
together “celebrating life,” and to emphasize the
vast surrounding landscape, to “give a sensation of
liberty.” He conceived of the collection in a series of
color capsules. “There is pink from the bougainvilleq,
acid green like beautiful leaves, a lot of white,
because we are dreaming of peace and serenity,
but also blood red, for when you lose someone,” he
says. His favorite is the turquoise section comprising a
Grecian gown reminiscent of the style Grace Kelly
wears in To Catch a Thief, as well as a series of
beaded sheernumbers worn belted at the waist.
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ELIE SAAB

lie Saabis no minimalist; you won't find practical daywear options

in his Couture collections. Today’s show was an unabashed ode

to a world of opulence that lives in dreams and fantasies—or on
red carpets.

Mexico and its visual culture, particularly in the embroidered motifs

lavished on almost every evening dress. The rather convoluted
story went that a woman receives a letter summoning her to
Chapultepec Castle in Mexico City; suspended between dream and
reality, she wanders about the place, obviously clad in the
magnificent couture concoctions in which, quoting the notes, “the
regal past of both Europe and imperial Mexico are intertwined.”

| he lengthy press notes provided a sort of narrative thatreferenced

destroyed in the August blast in

Beirut's port, an explosion of
ammonium nifrate that ripped through
the city, kiling 200 people and injuring
thousands. His early-20th-century home,
one of the few remaining examples of
fraditional architecture left in Beirut after
the civil war, was wrecked, its Otftoman-
era chandeliers smashed and windows
blown out. His atelier was similarly
reduced to rubble. His team worked night
and day and, remarkably, the haute
couture atelier of 200 people was up and
running again just 15 days later. It's
emblematic of the Lebanese mindset, he
says. “The Lebanese people are always
looking forward, we live for ftomorrow and
plan for everything to be better and more
beautiful.”

Soob’s atelier and home were

n lieu of a runway show in Paris, where he

also has a small atelier, Saab debuted a

vaguely unsettling film that drew on
elements of ritual and ceremony. Captured
in the Fagra mountains, filled with girls in his
signature embellished, ethereal gowns, it
was made to capture the ritual of dancing
and moving together “celebratinglife,” and
fo emphasize the vast surrounding
landscape, to “give a sensation of liberty.”
He conceived of the collection in a series of
color capsules. “There is pink from the
bougainvillea, acid green like beautiful
leaves, a lot of white, because we are
dreaming of peace and serenity, but also
blood red, for when you lose someone,” he
says. His favorite is the furquoise section
comprising a Grecian gown reminiscent of
the style Grace Kelly wears in To Catch a
Thief, as well as a series of beaded sheer
numbers worn belted at the waist.
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ot being particularly acquainted with Mexican heraldry, lhad no

basis for an opinion about the more or less faithful rendition the

designer gave of said imperialimagery. But that wasn't the point.
What stood out was the golden shimmer the collection seemed to be
bathed in. The dresses looked as if immersed in an uninterrupted stream
of curlicued embroideries, incrustations of florals and pearls, and
intarsia-ed baroque swirls. With embellishments of an imperial
magnitude, shapes seemed not to differ much from one another,
overwhelmed by ruffles, swirls of rosettes, and bows. Silhouettes had
fitted bodices and dramatic Elizabethan leg-of-mutton sleeves with
frains and long capes adding to the majestic effect.

beautifully sculpted silk duchesse gowns in jewel tones of

chartreuse, coral, and turquoise had the right mix of glamour and
theatrical presence. They will surely be popular with the many clients in
Saab’s frontrow.

Providing respite from such opulent visual overload, a series of
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luxury beach villas
bali

SERENITY BY THE SEA

Welcome to The Royal Santrian.

The Royal Santrian is an exclusive retreat located on the
picture-perfect beach of Tanjung Benoa, close fo the Nusa
Dua tourism enclave on Bali's southern shores.
Accommodationis the epitome of fropical luxury and extends
fo a collection of 22 boutique villas set within a manicured
landscape. Supported by an elegant oceanfront restaurant
and other high-end facilities, The Royal Santrian is a haven of
franquillity designed to appeal to discerning travellers. The
resort endorses living life to the fullest whereby all needs are
antficipated before they are evenrealised.

www.preferredeurasia.com

Welcome To Our New Normal

We are looking forward to welcoming you back through
our doors info a safe and clean environment. Our
promise tolet you experience the warm-hearted service
remains the same, with top priority is to ensure your well-
being, safety, and comfort and make you feel confident
about making a travel promise and exploring this
wonderful

In-Villa Dining

In-room dining allows you fo enjoy
delicious fare from the restaurants in the
comfort and privacy of your villa. Closed
at 12:00 midnight.

Designed to capture the essence of
fropical sophistication, the Deluxe Villa
category offers a superior level of
comfort with superb amenities and
personal fouches at every furn. Nestled
within the secured confines of a walled
Balinese garden, each villa comes with
its own private pool, an open-air
gazebo and a generous sized daybed.
A luxurious bathroom lends itself to spa-
styled bathing indulgence.

Amenities & Facilities
« Terrace
« Private Pool
« Bathroom with Hot Tub
- Flot-Screen TV
« Air Conditioning
« Soundproofing
- Free WiFi
- Safety Deposit Box
« Telephone
- DVD Player
- Satellite Channels
- Cable Channels
« iPod Dock
« Ironing Facilities
- Seating Area
« Sofa
« Dressing Room
« Wardrobe or Closet
« Hairdryer
« Tea/Coffee Maker
«  Minibar
« Dining Area
- Electric Kettle

« Coffee Machine

www.preferredeurasia.com
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SANTRIAN RESORTS & VILLA Premier Deluxe
: ﬁ) E C%y . _ Located in a separate wing for discerning travellers who appreciate
W 7 WMW life’s finer pleasures, the tastefully-appointed Premier Deluxe category
PURI SANTRIAN takes contemporary Balinese design to the next level.
¢ beach resort & spa
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Beach Club Restaurant

Light and airy, Beach Club Restaurant is a stylish dining Open daily unfil late, The Beach Club serves a generous
venue placed between two swimming pools. It provides a  buffet breakfast highlighted by a live cooking station
choice of indoor and outdoor seating environments witha where dishes are cooked to order. From lunchtime
breezy terrace overlooking the refreshing waters of the onwards, a bistro-style menu is available offering a
Indian Ocean. flavourful array of popular indonesian dishes.

Themed dinners with entertainment are hosted several times a week at Beach Club Restaurant.
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e SANTRIAN RESORTS & VILLA

@v Genuine Balinese Faitality

abachreon&sps WHERE EVERYONE IS FAMILY

Welcome to Griya Santrian

Experience an enduring tale of traditional Balinese hospitality on the charming sunrise coast of
Sanur village. This beautiful beachfront resort is unmistakably one of the most renowned landmarks
to grace the shores of north Sanur in an area that first gave rise to Bali's tourism industry. Nestled
within a tfropicallandscape, Griya Santrian celebrates the evolving character of local design. Itisa
place that, even after many years of dedicated service, continues to appeal to couples, families
and even business travellers alike.

Amenities & Facilities

Terrace
Flat-Screen TV

Air Condifioning
Free WiFi

Safety Deposit Box
Cable Channels
Wardrobe or Closet
Hairdryer
Tea/Coffee Maker
Minibar

Electric Kettle
Ensuite Bathroom
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10z Grand Marnier Cordon Rouge
10z Tequila
0.50z Fresh Lime Juice
Lime wedge to garnish

Fill a wide, shallow dish with 2-3mm of fine salt.
Cut a lime in half and rub around half of the glass rim.

Dipthe wethalf gentlyinto the salt,
sothatitadherestotherim.

In a cocktail shaker filled with ice, shake the
Grand Marnier, Tequilaand lime juice.

Straininto glass and garnishwithlime wedge.
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@GrandMarnierCan
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Pupp and Film

The Karlovy Vary Film Festival would not be what it is today without the
Grandhotel Pupp. Hundreds of festival guests from the ranks of the greatest films
have walked through its corridors. Its historical charm and unique architecture
have made it very popular with film productions.

Famous guests

What do Franz Kafka and Otto von Bismarck have in common or Vdclav Havel
with Napoleon Bonaparte? There is not much, but Pupp is popular with
everyone. See a selection of famous personalities hosted by the Grandhotel

Pupp.
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Haile Selassie
Vdclav Havel
* T. G. Masaryk
Karel Gott
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Otto von Bismarck
Napoleon Bonaparte
Louis Bonaparte
Franz Josef .

Sigmund Freud
Alfons Mucha
Franz Kafka
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# Johann S. Bach #% Peter the Great # Eduard VII.

# Ludwig van Beethoven # Maria Theresa # Juan Carlos I.
» Giacomo Casanova £  Adam Mickiewicz % Harald V.

% Niccold Paganini % Fryderyk Chopin £ Yuri Gagarin

% Richard Wagner £ Antonin Dvordk 4 lvan Konev
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Karlovy Vary
International Film Festival

@, -
ational Film Festiva

Karlovy Yary
International Film Festival

Karlovy Vary

international Film Festival Karlovy Vary
o F
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Emerging Fashion Capital
Azerbaijan

Here are your clues. It boasts award-winning architecture by the late Zaha Hadid, hosts Formula One
race, and overlooks a large body of water rich with oil reserves. If you guessed Dubai, it's fime to
upgrade your map of cultural references. Baku, the capital of Azerbaijan, draws visitors to the
ancient shores of the Caspian Sea with its ulframodern sensibility and cosmopolitan lifestyle. One
criterion of global ambition for cities and emergent markets is presence and prominence of the
fashionindustry.

Azerbaijan Fashion Week has just celebrated its fifth season. It offers a glimpse into a nation
determined to make the most of its new century of prosperity. Baku impresses with its earnest
grandeur. It's a secular Muslim country that has managed to leave the authoritarian stylistic
indoctrination in its post-Soviet past. Futuristic Flame Towers rise above the skyline as proof of the
successful transition. Organizers have centralized most fashion shows and showroom on the grounds
of the popular Stone Chronicle Museum which exhibits contemporary marble artists alongside rock
carvings dating back to 2000 B.C. The space itself fits the zeitgeist. It's a converted 1920s electric
power station. Isn’t it all about fransforming our outdated relations with Energy now?¢! Seating rows
for fashion week's guests were covered in hand-woven carpets and the atmosphere was
reminiscent of

www.preferredeurasia.com
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Elaborate colorful scarves and exquisite accessories presented by traditionalist jewelers Dastan
looked great offset by the monochrome pantsuits. Stunning embroidery by Elnara Bekirova turned
even boudoir nightgowns into... gowns. Laliand Sultan Gadimbayli are based in Istanbul, but opted
for Baku as a showcase platform. They brought a much-needed punk/goth edge into the mix.
However, theirs was an outlier vision.

The complexlayering, beading, and feathering on silks and satins in collections by Uventa made one
thing clear. Minimalism doesn’t belong here. The domestic code of luxury is decidedly eastward-
bound along the Silk Road. It must be handcrafted, gilded, lavish: 1001 statements in one. Locals
love to repeat the joke that Cannes Film Festival or the Oscars have nothing on a typical Azeri
wedding whenit comes to “red carpet” expectations. Designers who deliver on this premise, do well
both at home and among the wealthy diasporain Moscow and London. This couture comfort zone is
appealing as it is dangerous. The difference between selling well and stagnating creatively is a
challenge best tackled early and head on.

www.preferredeurasia.com
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Despite the commercial presence of Gucci, Armani, Céline and other luxury staples, the Azeri
premium apparel market is volatile. London’s iconic department store Harvey Nichols opened an
ambitious seven-floor 110,000 sqg. ft. outpost herein 2015 only to close it within a year. #IWearAzeriis
an Instagram campaign launched to generate interest and pride in domestic designers. At just a
couple hundreds of posts (as of publishing date for this article), it's got along way to go to achieve
its goals. Azerbaijan Fashion Weeks intends to challenge the lingering status quo. “It's not about
new designers, assuch.It’sabout newideas,” says Musakhanli.

What Azeri brands need for a global breakthrough, according to Musakhanli and other industry
experts, is asystemic approach to design beyond the one-off atelier format, continued education
to access latest knowhow available to their peers in established fashion capitals, and last, but not
least, “to figure out what is Azeri style”. Perhaps, the best ambassador for current Baku-based
fashion is a brand LIBAS Couture. It was co-founded by Lina Aliyeva and Zemfira Musaeva. The
collection was inspired by the classic Leo Tolstoy novel Anna Karenina. However, instead of
predictable glamorizing or dramatizing of the story’s highs and lows, Musaeva turned to many of
the book’s quieter introspective moments. She sketches the entire collection in sequence like a
dramaturg. Each look captures a different Karenina in an in-between moment. It's a strong,
assured collection worth the international attention it's beginning to generate for LIBAS. When
Musaeva was asked about long-term goals, she quipped: “You know the urban legend about
Lagerfeld? That he can leave a sketch on a desk and his team would turn it into a garment by the
next morning? | have three amazing fulltime seamstresses, but lwant areal factory!”

“First season, the public did not really
.} believe in the idea of a fashion week.
& Some simply didn't know we had
: designers. Others did not take them
2L LS seriously. Now, people start to recognize
R Bl fhe names. People say, Oh so that's how
s =y a 3{‘*": : it works! It's a steep learning curve for
The brand pushes boundaries and sets precedents in the region with its unique interpretations of rue ® " ; \“ R ) everyone,” reflects Aykhan Musakhanli,
traditional elements and bold runway presentations. A previous Degas-inspired collection caused 1 - P (A Bku's fashioninfluencer.
astirwhen models appeared nude under evocatively fransparent layers of organza. -
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GlobeAir is the leading and award-winning private jet charter
company in Europe offering on-demand charter flights at
competitive rates. Founded in 2007, we are now setting the
benchmark in private jet charter services all around Europe.
What's the reason behind our success¢ Flying to over 984 airports
in Europe with only 15-minute boarding time, we ensure a fast and
flexible travelling experience to help increase your productivity
and efficiency while travelling.
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CHALLENC

We readlize that travel is still essential for many individuals an

which is why we confinue to complete hundreds of flights per day.

also understand the trepidation about traveling during the current

circumstances. Rest assured, when taking every precaution matters,

NetJets will always be the smart advantage. Because flying with NetJets
means peace of mind—and that is the ultimate luxury.

RECON N ECT WITH Netlets also means reliable access. We've always gotten you where you

need to be when you need to be there. Now, as restrictions are lifting, and
as you become ready to travel again, we want to reconnect you to what
WHAT MAI I ERs MOST matters most. We want to help you rediscover your favorite places—and
perhaps infroduce you to new ones that you'll want to come back to
again and again.




Wheels Up delivers experiences measured in
time well spent, not simply time saved.

\

Discover The Possibilities

We empower individuals, families, businesses, first-time
private flyers, long-time private flyers, and whole aircraft
owners to experience private aviation in an extraordinary
way. With our marketplace of 1,500+ private aircraft and

_ “EM!' world-class safety and service, Wheels Up offers unrivaled

. private aviation solutions to fit your personalized fravel

b needs.



ZUHAIR MURAD

Femininity is quite often celebrated in bloom with floral patterns, so much so that we forget that
women can also be strong and resilient. For the Summer 2021 season, Zuhair Murad surprlses with a
magnificent Couture Collection inspired by the Cedar. o

‘l.'-
Symbol of Lebanon, Zuhair Murad's motherland, this 'millennial’ tfree - or more accurately 'eternal’ -
lendsits best qualities to the creature who gracefully defies the wrath of nature and Man; wit |
any storm; overcomes any obstacle; and stands tall in the face of adversity; because the We
life and giveslife.

tree-woman, who engage in a subtle, spiritual exchange that embod|
between two similar natures, constantly seeking each other.

‘Murad embarks on @ mys’rlcol journey of self-discovery.
‘with the Cedar tree, from which she has drg‘v‘/ N
merging strengths until they become one.
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The inspiring collection celebrates the
freshness of woods, featuring iridescent
shades, light fabrics, and sensual
textures, from tulle and silk muslin to
gazar, lurex, and crépe Georgette.
Ouftfits paint the reflection of a misty
forest at the dawn of a summer day:
powdery skies, pink clouds, sandy
shades of beige and gray, sheer
aquatic green or deeper leaf greens,
and of course, silver, lots of silver specks
outlining the trunk, sap and dew of birch
frees.

v
~

A master of embroidery, Zuhair Murad
artfully lines his transparent canvas with
sparkling glitter and sequins, cascades
of silver, splashes of luminous dust, and
delicately shiny patterns that bring life |
to corsets and add fluidity to dresses. '
Seamlessly and brilliantly, the designer
draws birch patterns, branches, cones,
and stump veins. He hollows out furrows,
highlights protruding forms, portrays
three-dimensional blooms, and
captures the light surrounding
individual silhouettes in an enchanting
halo. Feathers find their way to the
catwalk around the sleeves or in stoles,
reminiscing of lyrebirds landing on the
cedar woman to flatter her beautiful
mystery.




S—— %

PU— 5.

Glamour is found with every curve through long dresses, airy drapes, daring slits and
feminine transparency, shaping together flared ball gowns, tapered sheaths and a glorious
wedding dress in pinkish white illuminated with silver. Structured at times and blurred at
others, the slender waist marked by elegant belts, sways gracefully and seduces the eye.

The Zuhair Murad Summer 2021 Couture Collection immerses women in the magic of the
forest, honoring her powers and venerating her divine part as a source of eternal life and
inspiration.
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Why Malta? Why are people relocatmg to the Maltese islands?

Malta, a European country located in the middle of the Mediterranean Sea
between Europe and Africa, has been on the spotlight in recent years.

a8

Let’s dive in and find out what has turned the Maltese islands info a melting pot
for expats to relocate tol The Maltese are well known for their hospitality and
friendliness. The people are generous and always try to make guests feel at
home. A very common trait for most of the people is the wilingness to help should
you need assistance especially when travelling around the islands.

www.preferredeurasia.com 118




Why Malta for business?

Malta is a major transit point for foreign trade and given its location this
is mainly with the EU, Asia and the US. The economy is heavily
dominated by tourism, manufacturing, technology and financial
services sectors. The strong technology infrastructure has attracted
firms such as Lufthansa Technik and Dubai’'s Tecom that are offering
great employment opportunities: IT jobs in Malta as well as Legal and
Compliance jobs in Malta. In addition to high-end manufacturing the
ICT is also supported by Smart City Malta, a regional hub for software
engineering, e-business, and iGaming. Indirect investments flourish in
Malta as little that you may know components for McLaren sports cars
are manufactured on the island. Consequently, a range of
Engineering jobs in Malta have opened!
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PRl A R gy R T




What is Malta like?

Malta’s population stands at around 400,000, making it one of the most densely
populated countries in the world. Most Maltese live in the satellite towns around
Valletta, Malta’s capital and the country’s political and commercial centre, Sliema and
the Grand Harbour, with only around 10 per cent in rural areas.

Malta was a British colony for around 160 years (gaining independence in 1964), which
shaped the country and its people. Therefore, the official languages in Malta are two:
Maltese and English. The fact that English is Malta’s second official language noticeably
helps a lot and takes away a language barrier that many tourists face when on a
holiday destination. English language has also welcomed an entire industry for expats:
English language teaching. It is has become a main factor to tourism on the Maltese
Islands. Language schools have a wealth of experienced teachers to cater for all ages
and levels of English. With well over 20 language schools and growing in Malta and
Gozo, foreignerswho are.interestedmay booka range of courses online and leisure-time
activities throughout the year.

According to EURES (The European Job Mobility Portal) the cost of living in-Malta is
lower-than in most of the countries of central Europe which makes it a very attractive
option for expats as a country to relocate to. Reasons that also make the islands
exceptionally enticing country to move to are the high-ranking factors in terms of its
leisure and culture, the environment, freedom, health, safety and security, and climate.
Today, children can play outside in absolute safety, and most of the areas are safe to
walk or drive around at night.

Great sunny climate and relaxed Mediterranean lifestyle all year around! These are just
a few of the reasons why Malta today is an attractive location for expatriates and their
families.

Why Malta is the best?

All of this, of course, under a Mediterranean sun that sparkles on the cleanest and clearest
water in the region,and that gives the island hot, dry summers, short, mild winters and
gloriously warm spring and autumn weather. Does it get any better? Well yes, actually.
The island offers a stable, secure environment for families and young children, crime is
almost non-existent, making Malta one of the safest places in the world, and the
population’s strong Catholic tradition, evident in the hundreds of beautiful churches and
chapels to be seen in every town, village or hamlet, bursts into joyous street celebrations
with every feast day marked by processions, spectacular fireworks displays, band
marches and general feasting. Malta offers residents and expats the unique opportunity
to live every aspect of life to the full, with warm sunshine and sparkling seas providing an
enchanting backdrop to a pleasant Mediterranean lifestyle.
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Fure Luxury
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‘ Let us be 1%
When it comes to yo

PARIS | LONDON | MILAN | NEW YORK | TORONTO | HONG KONG | BANGKOK
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