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EMOTIONALLY  
CHARGED. 

BMW i: DRIVING INNOVATION.

Budds’ BMW 
QEW at Bronte, 
Oakville  
1-866-449-4269

BMW Autohaus 
480 Steeles Ave. W., 
Thornhill  
905-886-3380

BMW Toronto 
11 Sunlight Park Road, 
Toronto  
416-623-4269

Policaro BMW 
410 Mayfield Auto Mall, 
Brampton   
905-595-1458

Town + Country BMW 
 8111 Kennedy Road, 

 Markham  
905-477-2212

When you’re driven to achieve sustainability without compromising design or performance, the result is the 
game-changing BMW i8. As the most progressive sports car on the road, it boasts a powerful dynamic design, 
while maintaining the efficiency of a compact car. Consistent lightweight construction in the form of our 
LifeDrive Architecture utilizes carbon fibre to reduce the overall weight. Its centre-mounted battery streamlines 
the i8’s profile and improves its aerodynamics, while the entire torque power is uninterrupted and available  
from a standstill. This generates the performance and agility you have come to expect from BMW. The future  
of mobility is here and is faster than anyone could have anticipated. To discover more, visit BMW-i.ca

The Ultimate
Driving Experience. ®

The Ultimate
Driving Experience. ®

 

 
 

©2017 BMW Canada Inc. “BMW”, the BMW logo, BMW model designations and all other BMW related marks, images and symbols are the exclusive properties and/or trademarks of BMW AG, used under licence.
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(cont..)

The Trends in the Industry, the perception of sustainability 
and spherical economy is very vital during these 
unprecedented times! Where, Global worth of the Fashion 
Industry alone is a whopping… 2.4 Trillion Dollars!

The Fashion Industry employs more than 300 million 
people Worldwide. Legendary Fashion Designers, 
Entrepreneurs and Businessmen Elie SAAB, Zuhair 
Murad, Manish Malhotra… 2 Lebanese and 1 Indian 
Fashion Mughals have created collections for the Royals 
and Celebrities around the world, encompassing Two 
largest Film Industry, Hollywood and Bollywood!

In this Eurasia - Africa Launch issue…The Fashion 
Industry represents a significant economic force and is a 
substantial driver of the Global GDP.

The Industry is a highly competitive Market in which Global 
Brands dominate. Despite the deep financial crisis of the 
last decade, the Fashion Industry has still managed to 
attain accelerated growth while experiencing immense 
transformations.

Extensive Market Analysis provided by some major 
International Consulting Companies such as; McKinsey, 
Deloitte Group and BGG, to name a few, conclude that 
Fashion Companies today are operating in a very dynamic 
and competitive environment dominated by sudden 
changes and increasing uncertainty. Another factor to 
consider is the increase of Life Age.

People are living longer than ever. Never before have we 
been witness to such an increase in the number of people 
who are living well into their 90s! We owe thanks to progress 
in the Medical Sector and other factors associated with 
Living Healthier Lifestyles.

We are blessed in the Fashion and Beauty Industry to have 
the vast opportunity to Serve, Cater and Design to the 
Younger Generation, the Older Generation and everyone in 
between! In order to remain successful we must diversify 
not only in our Business strategies and our Marketing 
approaches but also in our overall perception of what 
Fashion and Beauty means to Fashion conscious 
individuals in 2021, approximately 1 year into the Covid-19 
Pandemic.

Since the arrival of Covid-19 we have all encountered the 
negative effects of such a Pandemic of which we could 
never have imagined. The loss of life has been and 
continues to grow to a point that feelings of panic, fear and 
loss are becoming more and more common place. We are 
all in this together and the need to support one anther now is 
stronger than ever.

On a positive note and we believe that we have to seek and 
find something positive out of what has had a detrimental 
effect on our Worldwide Population and the way that we 
have adjusted to everyday tasks that we took for granted 1 
year ago. The way that we preform everyday tasks such as 
shopping for groceries, necessities and Luxury Items such 
as Jewellery and Fashion has changed.

The Luxury Lifestyle, Fashion & Beauty Industry… and Post Covid-19 Era

Publisher Note
JANUARY 2024

More and more people are buying on Line than ever. 
According to Statistics Gender & Generation, a Quantitative 
Approach, the online Shopping has doubled or triple since 
the Pandemic. Sadly, the shutdown of many of actual stores 
was responsible for a surge in online purchases rising to 
99.3%. As we experience the upswing of online sales it is 
safe to assume that many of us who have depended entirely 
on Retail Sales have to rethink the way in which we conduct 
business.

It is no secret that just about everyone with the exception of, 
some of Countries Billionaires who managed to double their 
net worth in the first 6 months of 2020, have had their 
incomes negatively impacted by varying degrees by Covid-
19.

 The long-time trend for many financially stable consumers 
was to spend exuberant amounts of money/disposable 
income on top name/Designer products. Now because of 
income cuts, lay-offs etc. many of those consumers are 
beginning to look at less known or up-and-coming 
Designers. As a result emerging gifted Designers are given 
the opportunity to prove their worth in their craft and their 
products such as Fashion, Jewellery and Accessories.

People are still looking for quality luxury goods but are 
finding that these products are available at a far less 
substantial cost than the same product with a Big Name 
designer attached to it

We don’t want to exclude Top Brands from the equation as 
their years of experience and dedication to their craft is worth 
something and they deserve to be rewarded for their hard 
work and time. We have seen many famous designers who 
had been dead set on using only the newest and latest 
fabrics for their designs implement older even vintage fabrics 
into their designs. As a result the consumer benefits from 
lower price points on those goods.

Not to mention that for evolving designers they do not have to 
be pressured into finding the latest fabrics and can use 
materials that they have on hand that would have ended up in 
a dumpster or a land-fill.  Significant because it also draws 
away from the belief that Fashion has to cost more because it 
is produced using the latest fabrics. We are on the right track 
in maintaining a high quality of workmanship and 
sustainability using products that we already have on hand. 
We also must be sure that we are using natural products and 
biodegradable products in our designs wherever possible.

Admittedly, there are many uncertainties in the World of 
Fashion and Beauty as we move along into this new Decade. 
We are thrilled to announce that along with the launch of this 
First Edition of Preferred Eurasia - Africa, we are launching 
St. Ash and Silver Jubilee Collection of 3rd Wish Fine 
Jewellery. We do believe that along with the uncertainty there 
is an excitement that we cannot deny in just how Luxury, 
Fashion and Beauty will evolve and flourish over the coming 
years as we face and conquer the challenges that come our 
way.

We are so fortunate and grateful to be on this exciting journey.
Be safe & God Bless!



1oz Grand Marnier Cordon Rouge
1oz Tequila

0.5oz Fresh Lime Juice
Lime wedge to garnish

Fill a wide, shallow dish with 2-3mm of fine salt. 
Cut a lime in half and rub around half of the glass rim. 

Dip the wet hal f gent ly into the sal t , 
so that i t adheres to the r im. 

In a cocktai l shaker fi l led wi th ice, shake the 
Grand Marnier, Tequi la and l ime ju ice. 

Strain into glass and garnish wi th l ime wedge.

MARGARITA

@GrandMarnierCan           GrandMarnierCanada   Please Enjoy Responsibly.



MANISH MALHOTRA
outurier, costume stylist, entrepreneur, and revivalist; CManish Malhotra's prolific career spanning 30 years 
has seen him redefine fashion for an entire 

generation of India. Manish started his career as a model but 
soon his passionate love for Bollywood movies and love for 
fashion, drew him towards costume designing. He has been 
quoted saying, “I only cried to see a movie!” An avid Bollywood 
film enthusiast, Manish brought an inimitable aesthetics to 
costume design and styling for his country's leading actors and 
style icons. 

Founder of the eponymous label, Manish Malhotra is known in 
the Bollywood industry for his groundbreaking makeovers of 
actors on the silver screen and giving them an individual style 
narrative in personal lives walking alongside in their journey of 
stardom.
 
Manish started his career in 1990 as a costume designer in 
Bollywood. Manish won his first Filmfare Award for costume 
design in 1995 for his designs in the film Rangeela. Since his 
work in Bollywood, Manish Malhotra has been devoted to 
reinventing the philosophy of fashion in film and celluloid.

Malhotra’s trendsetting bollywood designs have redefined 
Indian cinema; he is celebrated for his work in multiple films 
including: Rangeela, Raja Hindustani, Judaai, Dil toh Paagal 
Hai, Kuch Kuch Hota Hai, Dilwale Dulhania Le Jayenge, 
Dhadkan, Jab We Met, Kabhi Khusi Habhi Gham, Kal Ho Naa 
Ho, Om Shanti Om, Yeh Jawaani Hai Diwani and Ae Dil Hai 
Mushkil. In the year 2018, Malhotra’s designs were featured in 
a staggering 7 film productions.

In 2018 alone, the designer worked for a whopping total of 
seven movies. 

The first-ever fashion influencer and bold fashion creator, 
Manish Malhotra has extended his influence beyond fashion to 
carve his niche as an Indian luxury designer. 



anish Malhotra’s design work for over 500 Mfilms solidifies his position as a powerhouse 
in the Indian fashion design raternity. 

Malhotra boasts a team of over 700 artists, craftsmen 
and professionals around the world and his eponymous 
label has dominated for over15 years in the fashion 
industry.

The love for Malhotra’s work is not only limited to the 
confines of the Indian border; his fame and the 
recognition of his designs span the entire globe. Not 
only has Manish Malhotra designed a custom tlored 
traditional outfit for Michael Jackson and the Princess of 
Riyadh, his custom design work has been sought out by 
the influential from around the world for individuals such 
as Naomi Campbell, Kate Moss, Nick Jonas, Will Smith, 
Indira Nooyi, Hillary Clinton, Nick Bateman, Jean-
Claude Van Damme, Resse Witherspoon, Kylie 
Minogue, Jermaine Jackson and even his own Halima.

In 2016, Malhotra worked with director Feroz Abbas 
Khan to create the wardrobe for his ambitious musical 
adaptation of “Mughal-e-Azam”. In total, Manish 
Malhotra designed a total of 550 pieces in just under 
three months for Khan’s prodigious project.   

Manish Malhotra’s label has also taken to doing 
outreach and philanthropic work promoting regional 
handicrafts and workmanship from rural India. His label 
has given jobs to over 45 young female workers from 
the village of Mijwan, Uttar Pradesh in a collaboration 
with the Shabana Azmi’s NGO, Mijwan Welfare Society.



anish Malhotra has launched his first ever haute-Mcouture make-up line in collaboration with My 
Glamm in the month of December 2018. Manish 

Malhotra started his Productions arm last year with India's most 
elite and beau monde wedding of Isha Ambani and Anand 
Piramal. The entire Sangeet event was conceptualized, curated 
and executed by Manish Malhotra Productions.

Come 2019, August, Manish Malhotra made two big 
announcements; partnered with heritage jewellery brand, 
Raniwala 1881 and launched his Jewellery line. This 
association has started with a curation by the designer which 
will be followed by a collaborative collection launch in the 
following years. And launched Manish Malhotra Home in 
partnership with luxury architect, Seetu Kohli.

This year, the label marked the launch of its flagship store in 
Jubilee Hills, Hyderabad and also augmented it's first-ever 
flagship store in New Delhi, making it a 15,000 sq. ft. store 
topping the charts of one among the largest stores in designer 
category in the country. 

With his unrelenting energy and interminable spirit, Manish 
Malhotra still continues to win more acknowledgments and 
million hearts in this magnificent journey. 



More than 800 movies and numerous 
striking designs later, designer Manish 
Malhotra is celebrating 30 years of his 

incontestable relevance in Bollywood. He 
was among the first in fashion design who 
actually worked on launching a structured 

role in the Hindi film industry.



STAY ACTIVE
Keep up with your work out routine while on 
holiday at our state of the art Fitness Center. 
With the latest cardiovascular and weight 
training equipment, you will be encouraged 
and stay motivated and  maintain your 
healthy lifestyle. Conducted by professional 
trainers, our Fitness Center also offers daily 
programs from yoga to high-intensity 
interval training to make sure that you stay in 
shape, any day.

STAY BALANCED
Bring back balance to your life, realign your 
sense of wellbeing and rediscover inner 
peace at the award-winning Mulia Spa. 
Practising the best of the world's spa 
ph i lo soph ie s  and  combin ing  them 
harmoniously with modern practices, Mulia 
Spa offers a complete rejuvenating journey 
with an array of Spa and beauty treatments. 
Reach the ultimate relaxation at the 
dedicated wellness suites and hydrotonic 
pools, complete with a sauna, steam room, 
and Asia Pacific's first Ice Room.
 
STAY WELL
The Mulia, Mulia Resort & Villas - Nusa 
Dua, Bali is the perfect sanctuary should you 
wish to discover a wellness escape while 
being a few steps away from the world. For a 
holistic getaway option, we offer a dedicated 
wellness program that includes a selection of 
spa treatments, yoga sessions and a well-
balanced meal program - right here in 
paradise.
 
STAY HAPPY
What is life without a touch of fun and 
excitement? Create your happy moments at 
Mulia Bali with a selection of fun activities 
including stand up paddle board, kayaking or 
an array of offsite watersports and excursion 
programs. Discover the other side of Bali 
with day trips and tours. All available with 
just a phone call away.

STAY SAFE
Enjoy all of Mulia Bali's recreational 
facilities and fun activities at ease with our 
commitment to your safety and well-being. 
We regularly sanitize all  facil i t ies, 
equipment and fixtures periodically using 
international standard disinfectants. We are 
also increasing the frequency of cleaning at 
all common public areas within the resort, 
such as the elevators, door handles, railings, 
and other high touch point areas.
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ACTIVITIES

Facilities
Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

ACCOMMODATIONS

RESTAURANTS AND BARS BY 
THE MULIA, NUSA DUA, BALI

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

EPICUREAN DINING
INDULGENCE AT

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ



MULIA SPA
Hand sanitizers will be something guests can conveniently nd around the resort with high visibility.

POOLS

Events
Discover the Best of Both Worlds With The Mulia, Mulia Resort & Villas

Events

DINING
EPICUREAN DINING INDULGENCE AT RESTAURANTS AND 

BARS BY THE MULIA, NUSA DUA, BALI
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FITNESS CENTER



PREMIUM ACCOMMODATION IN NUSA DUA
DISCOVER OUR LUXURIOUS ACCOMMODATIONS IN BALI





The Grand Migration
THE WORLD'S MEETING POINT: ISTANBUL AIRPORT

Construction and Design 



www.preferredeurasia.com21 www.preferredeurasia.com 22

The airport has already won a number of design and 
accountability awards:

Ÿ Infrastructure - Future Project of the Future Award 2016 from 
the World Architecture Festival (WAF)

Ÿ 2016 International Architecture Award for the 90m Air Traffic 
Control tower.

Ÿ IDC Turkey – Best Cost Efficiency Award 2017
Ÿ 2017 Stevie International Business Awards – Social 

Responsibility Program of the Year 2017
Ÿ International CSR Excellence Awards – Social Responsibility 

Award 2017



A new era for Turkish Airlines

 The network currently offers more than 19,000 daily flights to over 1,300 airports in 194 countries.  



Europe
Middle East
Far East
North and South America

Africa
Domestic

Turkish Airlines' existing services are as follows:  

www.preferredeurasia.com 26www.preferredeurasia.com25
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DINING

THEATER AND TRAINING ROOM
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VOTRE ENTREPRISE ET L’OPÉRA 

L’AVANT-FOYER ET LE GRAND ESCALIER 

3

9

6

10

2

4

1

7

5
8

Salle de 
spectacle

Bibliothèque 
musée 

Avant-foyer

Loggia

Rotonde du Glacier

Salon 
 

 Florence Gould

Grand Foyer

Rotonde des Abonnés

Grand Escalier 

Bassin de la Pythie

Présentation 
de produits

Défilés 
de mode

Tournages /
Prises de vues

LA LOCATION DES ESPACES

www.preferredeurasia.com31 www.preferredeurasia.com 32



LA ROTONDE DES ABONNÉS

LA ROTONDE DU GLACIER

LE PALAIS GARNIER
LA SALLE DE SPECTACLE

LES FOYERS

www.preferredeurasia.com33 www.preferredeurasia.com 34



Les tarifs

SALONS POUR COCKTAIL D’ENTRACTE TARIFS € H.T.

Bassin de la Pythie (jusqu’à 8 heures) 2 000

Salon de l’Empereur 2 000

SALON FLORENCE GOULD

Jusqu’à 8 heures 5 000

Jusqu’à 12 heures 8 000

Jusqu’à 24 heures 10 000

ROTONDE DU GLACIER

Jusqu’à 12 heures 15 000

Jusqu’à 24 heures 20 000

ROTONDE DES ABONNÉS

Jusqu’à 12 heures 15 000

Jusqu’à 24 heures 25 000

GRAND FOYER

Jusqu’à 12 heures 40 000

Jusqu’à 24 heures 60 000

PREMIER ÉTAGE ( � � � � � � � � � � , � � � � � -� � � � � , � � � � � � � � � � � � � � � � � � � � � � � � � � �

Jusqu’à 12 heures 75 000

Jusqu’à 24 heures 95 000

ENSEMBLE DES ESPACES PUBLICS

Jusqu’à 24 heures 120 000

Jusqu’à 36 heures 150 000

LA SALLE SANS SPECTACLE

Jusqu’à 24 heures 100 000

Les tarifs sont exprimés hors frais techniques (personnel d’accueil, technique, de sécurité et de gardiennage, etc.).

LA SALLE SANS SPECTACLE AVEC LES ESPACES PUBLICS

Jusqu’à 1 200 invités 150 000

Plus de 1 200 invités 170 000

PRIVATISATION D’UN SPECTACLE 

Opéra, ballet ou concert Sur devis

FERMETURE DES VISITES

1/2 journée (sept-juin/juil-août) 5 500 / 7 500

Journée (sept-juin/juil-août) 11 000 / 15 000

N’hésitez pas à nous contacter pour découvrir l’ensemble des espaces pouvant être proposés 
à la location au Palais Garnier. Pour vos tournages, prise de vues, et manifestations spéciales, 
les tarifs vous seront communiqués sur simple demande.

LA ROTONDE DES ABONNÉS

CONTACTS Marie Hoffmann Tél. +33 1 40 01 18 61 • mhoffmann@operadeparis.fr

 

Tadayoshi Kokeguchi Tél. +33 1 40 01 18 11 • tkokeguchi@operadeparis.fr

www.preferredeurasia.com35 www.preferredeurasia.com 36





Timothy Corrigan
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SHARP
AQUOSTV
IN THE SPOTLIGHT
AQUOS LCD TV SCREENS CLOSE-UP IN THE
ARCHITECTURAL DIGEST GREENROOM ON
TELEVISION’S  BIGGEST NIGHT
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 Out of this World!

Meteorite Collection
by 
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3rd Wish R

Silver Jubilee Collection  Collection Jubilé D'argent |



www.maisondecouture.org



ISLAND OF THE GODS
BALI
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A tropical haven for beach bums,
wellness worshipers,
and the culturally curious

www.preferredeurasia.com 46



IS
LA

ND
 O

F T
HE

 G
OD

S
BA

LI

There are an estimated 20,000 temples (pura) on the island,
each of which holds ceremonies (odalan) at least twice yearly. 
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HE HAVEN SUITEST

www.preferredeurasia.com53 www.preferredeurasia.com 54

A Total Concept of Serenity

Crafting More Smiles Check us at www.phm-hotels.com | For further information, please contact:

Nadya Chendana, Marketing Communication & Event Executive

THE HAVEN
Brand provides
an unparalleled
experience of

Naturally Elegant

Featured Amenities



Batik to the World  2023 2024| /

 
 

 





Collection
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The story behind St. Ash

St. Ash



St. Ash

www.preferredeurasia.com57

THE STORY BEHIND ST. ASH

WHAT ABOUT THE OTHER COLOURS ?
“ THIS IS THE QUESTION I HAVE BEEN ASKING MYSELF

MORE OFTEN THAT I WOULD LIKE TO ADMIT ”

LOOKING AROUND AT OUR OPTIONS, I CAN NOT HELP BUT WONDER.

MY NAME IS ASH AND I WELCOME YOU TO OUR COLOURFUL WORLD. 
www.preferredeurasia.com 58



ELIE SAAB North America

ELIE SAAB Africa

www.preferredeurasia.com59

ELIE SAAB Europe

ELIE SAAB Asia

About us

www.preferredeurasia.com 60
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SERENITY BY THE SEA
Welcome to The Royal Santrian. Welcome To Our New Normal

www.preferredeurasia.com67

In-Villa Dining

Amenities & Facilities
Ÿ

Ÿ

Ÿ

Ÿ
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Premier Deluxe

www.preferredeurasia.com 70

Beach Club Restaurant
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WHERE EVERYONE IS FAMILY
Welcome to Griya Santrian

Amenities & Facilities
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LAUNCH
 

Cannes International 
Film Festival 

Red Carpet Special  2023I





1oz Grand Marnier Cordon Rouge
1oz Tequila

0.5oz Fresh Lime Juice
Lime wedge to garnish

Fill a wide, shallow dish with 2-3mm of fine salt. 
Cut a lime in half and rub around half of the glass rim. 

Dip the wet hal f gent ly into the sal t , 
so that i t adheres to the r im. 

In a cocktai l shaker fi l led wi th ice, shake the 
Grand Marnier, Tequi la and l ime ju ice. 

Strain into glass and garnish wi th l ime wedge.

MARGARITA

@GrandMarnierCan           GrandMarnierCanada   Please Enjoy Responsibly.
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Pilgrimage through history

Pupp and Film

Famous guests
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Emerging Fashion Capital
Azerbaijan
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Emerging Fashion Capital
Azerbaijan
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AZERBAIJAN
FASHION
WEEK
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RECONNECT WITH
WHAT MATTERS MOST

Private Jet in Europe



Private Jet in Europe

Wheels Up delivers experiences measured in
time well spent, not simply time saved.

Discover The Possibilities
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ZUHAIR MURAD



U HA IR MURAD
Z
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ZUHAIR MURAD ZUHAIR MURAD
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Why Malta? Why are people relocating to the Maltese islands?
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Why Malta for business?
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Malta’s population stands at around 400,000, making it one of the most densely 
populated countries in the world. Most Maltese live in the satellite towns around 
Valletta, Malta’s capital and the country’s political and commercial centre, Sliema and 
the Grand Harbour, with only around 10 per cent in rural areas.

Malta was a British colony for around 160 years (gaining independence in 1964), which 
shaped the country and its people. Therefore, the ofcial languages in Malta are two: 
Maltese and English. The fact that English is Malta’s second ofcial language noticeably 
helps a lot and takes away a language barrier that many tourists face when on a 
holiday destination. English language has also welcomed an entire industry for expats: 
English language teaching. It is has become a main factor to tourism on the Maltese 
Islands. Language schools have a wealth of experienced teachers to cater for all ages 
and levels of English. With well over 20 language schools and growing in Malta and 
Gozo, foreigners who are interested may book a range of courses online and leisure-time 
activities throughout the year.

According to EURES (The European Job Mobility Portal) the cost of living in Malta is 
lower than in most of the countries of central Europe which makes it a very attractive 
option for expats as a country to relocate to. Reasons that also make the islands 
exceptionally enticing country to move to are the high-ranking factors in terms of its 
leisure and culture, the environment, freedom, health, safety and security, and climate. 
Today, children can play outside in absolute safety, and most of the areas are safe to 
walk or drive around at night.

Great sunny climate and relaxed Mediterranean lifestyle all year around! These are just 
a few of the reasons why Malta today is an attractive location for expatriates and their 
families.

What is Malta like?

Why Malta is the best?
All of this, of course, under a Mediterranean sun that sparkles on the cleanest and clearest 
water in the region, and that gives the island hot, dry summers, short, mild winters and 
gloriously warm spring and autumn weather. Does it get any better? Well yes, actually. 
The island offers a stable, secure environment for families and young children, crime is 
almost non-existent, making Malta one of the safest places in the world, and the 
population’s strong Catholic tradition, evident in the hundreds of beautiful churches and 
chapels to be seen in every town, village or hamlet, bursts into joyous street celebrations 
with every feast day marked by processions, spectacular reworks displays, band 
marches and general feasting. Malta offers residents and expats the unique opportunity 
to live every aspect of life to the full, with warm sunshine and sparkling seas providing an 
enchanting backdrop to a pleasant Mediterranean lifestyle.
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FUTURISTIC MODEL

“There is no substitute”
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3rd Wish R

Silver Jubilee Collection  Collection Jubilé D'argent |
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